Insight
arc

Unlocking revenue from
anonymous visitors
on a post-cookie internet

Stop Wasting Ad Spend on Window Shoppers!



Team shares 60+ years of experience in Al, Data Science &
Ecom Growth
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Ecommerce and retail
digitalization at 14
countries and 6000
stores and 200M buyers

Engineered fintech 3M
B2B clients

12 years of tech
products engineering

9 years of Data Science
solutions for digital
retail for largest East
Europe Bank
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Proven track record, supercharged for the future


https://www.creativepace.com/case-study/hitachi-digital-product-strategy/
https://www.creativepace.com/case-study/dell-ad-campaign-strategy/
https://www.creativepace.com/case-study/b2b-software-marketing-for-technology/

Summary. Insightarc unlocks revenue from anonymous shoppers
on a post-cookie internet.
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We built Insightarc to help
ecom brands survive on
a post-cookie internet...



...Media & Data companies
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We discovered...

That only 30% of visitors have
buying intent.

$58 Billion Down the Drain!

Challenge is to identify them.



We did experiment with
Rain Telecommunications’ Ecom
(largest 5G telco).

And they paid $S60k ARR.
Plus the contract extension.



We did experiment with
Propellers Ads (1B monthly
audience) inviting 10 DTC brands...



... and brands paid $5000 for
buying intent-driven acquisition.



Propellers Ads paid us
15% for that.



Where are we now?



We have an amazing beachhead



Propeller Ads bringing 10k their
loyal brands across
North America and Asia.

Paying us 15% of ad campaigns.



Above we aim for 65k new
Shopify merchants annually who

are without access to affordable
traffic.



We building the Al infrastructure
delivers buying intents of
anonymous shoppers on

a privacy-first internet

to media & digital retail.



Imagine CRITEO,
Powered by Insightarc
On a cookieless internet.



Help us make shoppers intents
available across
a privacy-first internet.
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